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UM AD TEAM WINS DISTRICT AND INVITATION TO NATIONAL COMPETITION
Competing last weekend in the Advertising Federation's District 
11 competition in Portland, Ore., the University of Montana ad club 
won a first-place trophy in the Northwest region and an invitation to 
the national competition.
"This was the first time that any university outside of 
Washington and Oregon has won first place," said faculty adviser 
Karen Porter. Most schools that compete have full-scale advertising 
curricula, while UM's team had only two classes.
This year's project, sponsored by the Hearst Corporation, was to 
design a magazine not currently on the market that could achieve a 
750,000 circulation in three years. The UM group dreamed up "The 
Divide" and billed it as a magazine for the West, about the West and 
for Western minds.
Each competing team also had to develop editorial content, three 
sample tables of contents, a grid and layout, a business plan for 
three years, a 12-page prototype issue and a one-year marketing and 
advertising campaign to solicit readers and advertisers.
A natural motivator, Porter encouraged the 22-member UM team to 
pull out the stops. Club members worked during the fall and winter 
quarters, and the result was a well conceived product as well as a
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marketing and advertising plan. But the judges also expect an 
outstanding presentation, and that’s what the UM group gave them. 
When the five-member presentation team finished, they got a standing 
ovation from the whole room, Porter said. University advertising 
faculty and students and professional advertisers attending the 
conference were impressed, and so were the judges.
The next step for the UM team will be the national competition 
in St. Louis, Mo., on June 9, also UM's graduation day. ’’Some 
students are missing their own graduation, but they're happy to do 
it," said Porter. Air fare for five presenters and Porter will be 
paid, but the group is trying to raise money for the other 17 team 
members to get to St. Louis. Among those helping to raise funds are 
the Great Falls Ad Federation (Marilyn Frazier, president) and the 
Missoula Ad Federation (Patrick Brown, president).
While there's no cash award for winning the district or national 
competition, the professional connections are invaluable, Porter 
said. In fact, the UM team has already made a connection. The 
Seattle Ad Federation is flying them to Seattle on May 14 to do a 
repeat performance at the professional group's regular meeting.
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